Syllabus for Digital Media Camp
June 1 – 5, 2009
Instructor:
Instructors of record include Monica M. Beglau, Ed.D. and Lorie Kaplan, M.Ed. 

Course facilitators include: eMINTS Instructional Specialists Terri Brines and Julie Phelps
Meeting Place:  Townsend Hall – Room 303, University of Missouri – Columbia Campus
Meeting Times: June 1 – 5, 2009 (30 hours total)
Text:  No official text required.  Additional website articles, course materials, and resources will be provided to participants.

The course materials will guide educators to learn how to use multimedia software, digital media including digital cameras, audio recording, and digital image editing, video and video editing basics.  It will also provide a variety of tools to use such as story mapping and story boarding.  

Purpose of the Course:  The purpose of the course is for educators in the field of Family and Consumer Science to gain knowledge, insight, and experience in developing digital stories in their classrooms.  They will become familiar with different types of digital media that will support classroom applications, enhanced with the latest technologies. Participants will learn how digital stories can stimulate and support activities that engage learners in constructing new knowledge.  They will exit with a completed digital story that can be used to enhance instruction and be used as an example for students wishing to compete in the Star Events, “DIGITAL STORIES FOR CHANGE” 

Missouri FCCLA State Event. 

Learning Objectives:

· Learn how to integrate multimedia instructional strategies (digital stories and presentations) into the family and consumer sciences classroom and FCCLA projects. 

· Determine ways to use digital media to explain difficult course content and facilitate classroom discussion. 
· Produce a digital story to be used as an example for peers and students. 
Expectations/Responsibilities

· Attendance: Attendance at Digital Media Camp will be 10% of the total grade.
· Participation: Participation in the Digital Media Camp will be 15% of the total grade.

· Submitting Homework:  Participants will submit: 1) concept map of brainstorming ideas or topics, 2) draft copy of script, 3) final copy of script (voice over), 4) completed story map, 5) completed story board, this portion will be 25% of the total grade.
· Final Product:  The participants will submit and present their final multi-media project (digital story) complete with music, script, photos, and/or video clips during the last day of the camp.  The completed presentation will be 3 to 5 minutes in length and meet the criteria from the FCCLA Guidelines (page 19) http://dese.mo.gov/divcareered/documents/FCCLA_Guide_to_STAR_Events_Revised_2008.pdf  the final product will be 50% of the total grade.

Number of Credit Hours Available:

The total number of contact hours possible between instructor and student is 30 hours.  The course can be taken for 2 credit hours.  Assignments are due throughout the week.  See schedule below.
Grading:  

All assignments must meet instructor satisfaction. 


93% – 100% = A


85% – 92% = B


77% – 84% = C


75% and below = F

	Digital Media Camp Grad Credit Scoring Guide

	Area of Points
	
	
	
	

	
	Attendance

Points possible 
	Participation

Points possible
	
	

	Monday
	2
	3
	
	

	Tuesday
	2
	3
	
	

	Wednesday
	2
	3
	
	

	Thursday
	2
	3
	
	

	Friday
	2
	3
	
	

	
	
	
	
	

	Concept Map
	5
	3
	1
	0

	
	Concept map shows many (7 to 10) possible ideas and topic choices.  
	Concept map shows some (4 to 6) possible ideas and topic choices.
	Concept map shows few (1 to 3) possible ideas and topic choices.
	Concept map incomplete or missing.

	Draft Script
	5
	3
	1
	0

	
	Script show evidence of intent of presentation.
	Script shows some evidence of intent of presentation
	Script shows little evidence of intent of presentation.
	Draft script is missing

	Final Script
	5
	3
	1
	0

	
	Script is complete

and is clearly written.  The message it delivers is clear.  It is written in complete sentences with proper grammar. Script is

professional.
	Script is mostly

complete and clear.

Script shows planning but intent is vague.  It has some spelling and grammatical errors.
	Script has a few major

flaws. It shows little or no planning and the intent of the message is missing. It has many spelling and grammatical errors.
	Final script is missing.



	Story Map
	5
	3
	1
	0

	
	All items on the story map are completed (10) See reference #1 below.
	Some items on the story map are completed 
(6 – 9)
	Few items on the story map are completed 
(1 – 5)
	Story Map is missing.

	Story Board
	5
	3
	1
	0

	
	Storyboard is

complete with

sketches for each

scene, detailed notes

on titles, transitions,

special effects,

sound, etc.

Storyboard reflects

outstanding planning

and organization for

the visuals in the

video.
	Storyboard is

relatively complete

with sketches for

most scenes, and

notes on titles,

transitions, special

effects, sound, etc.

Storyboard reflects

effective planning and

organization for the visuals in the video.
	Storyboard has glaring

omissions in scene

planning. There are

some sketches, and

notes on titles,

transitions, special

effects, sound, etc.

Storyboard reflects

attempts at planning

and organization for

the visuals in the

video.
	Storyboard is not

done or is so

incomplete that it

could not be used

even as a general

guide. Storyboard

reflects very little

planning of the

visuals.

	
	
	
	
	

	Multimedia Project
	50 points (total possible)
	30 points
	10 points
	0 points

	See FCCLA Guidelines for score


Schedule:

Day 1

Opener

Brief History of Digital Storytelling

Rubric for Competition (FACS Rules and Recommendations)

Experiencing a Good Digital Story (watch some moving pieces)

Storyboarding vs. Storymapping

Overview of the Pieces - pictures, photos, message, voice over, music, beginning, middle, end

Idea Time

Mapping Time

Closer

Day 2

Opener

Expressing your ideas -

Learning the Software

- working with tracks

- inserting music

- inserting video

- inserting voices

- tweaking the pieces

Closer

Day 3

Opener

Intense Work Day

Wrapping up the loose ends

Closer

Day 4

Opener

Publishing Your Story

Critical Friends

Closer

Day 5

Opener

Show Time - Share your stories.
Closer

Resources: 

Reference #1

http://www.educationoasis.com/curriculum/GO_pdf/story_organzier.pdf
Books
Tobias, Cynthia Ulrich. The Way They Learn. Colorado Springs, Colorado: Focus on the Family Publishing,  1994

Burmark, Lynell. Visual Literacy – Learn to See, See to Learn. Alexandria, Virginia: ASCD, 2002.

Porter, Bernajean. Digi Tales: The Art of Telling Digital Stories.  Sedalia, Colorado: bjconculting, 2004.

Lambert, Joe. Digital Storytelling – Capturing Lives, Creating Community.  Berkeley, California: Digital Diner Press, 2002.
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